
1/3 
 

 

Project ID  : 1017 

Project Name  : Advertising Strategy of the Indian Corporate World - LG Electronics 

Project Link  : https://www.readymadeproject.com/FullProjectDetail?id=151  

  : https://www.readymadeproject.com/QuickPay?id=151&type=mba  

 

 

This Project Report Table of Content 

 

ABSTRACT ..................................................................................................................... 2 

Chapter 1 - Introduction ................................................................................................... 4 

Consumer Electronics .................................................................................................. 4 

Indian Consumer Electronics Industry ......................................................................... 6 

Electronics Product Segment ....................................................................................... 7 

Trends and Strategies of Consumer Electronic Companies ......................................... 8 

Porters’ Five Forces Analysis of Indian Consumer Electronic Sector ...................... 10 

Chapter 2 – About LG.................................................................................................... 11 

LG Electronics ........................................................................................................... 11 

Products of LG ........................................................................................................... 13 

Latest LG Products .................................................................................................... 15 

Competitors of LG in India ........................................................................................ 24 

Market Share of LG India .......................................................................................... 24 

LG SWOT analysis .................................................................................................... 24 

LG SWOT analysis .................................................................................................... 25 

LG’s India challenges ................................................................................................ 27 

LG’s Growth and Marketing Strategies ..................................................................... 28 

Chapter 3 - Objectives and Scope .................................................................................. 31 

Scope of the study ...................................................................................................... 31 

Statement of Problem ................................................................................................. 31 

Objective of Study ..................................................................................................... 32 

Hypothesis of the study .............................................................................................. 32 

Limitation of Study .................................................................................................... 33 

https://www.readymadeproject.com  

info@readymadeproject.com 

ajprofessionals@gmail.com 

+91-9920329254, 022-285504228 

 

https://www.readymadeproject.com/FullProjectDetail?id=151
https://www.readymadeproject.com/QuickPay?id=151&type=mba
https://www.readymadeproject.com/
mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com


2/3 
 

Introduction and Purpose of Advertising ................................................................... 34 

Objectives of Advertising .......................................................................................... 35 

Role of Media in Advertising .................................................................................... 35 

Advertising Effectiveness .......................................................................................... 37 

What is Branding?...................................................................................................... 38 

Brand Equity .............................................................................................................. 41 

Purpose of Branding .................................................................................................. 42 

Brand awareness ........................................................................................................ 43 

Achieving brand awareness ....................................................................................... 45 

Brand Perception ........................................................................................................ 46 

Brand Awareness and Perception .............................................................................. 46 

Advertisement and consumer attitude ........................................................................ 48 

Chapter 4 - Research Methodology and Procedure of Work ......................................... 52 

RESEARCH DESIGN ............................................................................................... 52 

SAMPLE SIZE .......................................................................................................... 52 

TOOLS FOR DATA COLLECTION ........................................................................ 53 

Chapter 5 - Analysis of Data .......................................................................................... 54 

Chapter 6 – FINDINGS ................................................................................................. 70 

Chapter 7 - SUGGESTIONS ......................................................................................... 72 

ANNEXURES ............................................................................................................... 73 

References .................................................................................................................. 73 

List of Figures, Charts, Diagrams .............................................................................. 74 

List of Tables ............................................................................................................. 75 

Questionnaires............................................................................................................ 76 

 

 

  



3/3 
 

 

This Project Synopsis Table of Content 

 

Introduction ........................................................................................................................ 3 

Scope of the study............................................................................................................... 3 

Statement of Problem ......................................................................................................... 3 

Objectives of Study ............................................................................................................ 4 

Research Methodology ....................................................................................................... 4 

Limitation of the study: ...................................................................................................... 7 

Literate Review ................................................................................................................... 7 

References: ......................................................................................................................... 8 

 

 

 

 

 

 

Please contact R. M. Solution.  +91-9920329254,  +91-22-28550428 

 : info@readymadeproject.com or ajprofessionals@gmail.com  

 https://www.readymadeproject.com  

 

** This is readymade project, for new unique, plagiarism free project order please visit 

https://www.readymadeproject.com/TrainingAndDevelopment  

mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com
https://www.readymadeproject.com/
https://www.readymadeproject.com/TrainingAndDevelopment

