] https://www.readymadeproject.com
\ [,{ ead '[j yimad de info@readymadeproject.com

p |‘D| ect ajprofessionals@gmail.com
+91-9920329254, 022-285504228

Project ID : 1385

Project Name :Impact of Brand Positioning on Consumer Learning
and Brand Loyalty

Project Link : http://readymadeproject.com/FullProjectDetail?id=519

: https://www.readymadeproject.com/QuickPay?id=519&type=mba

Project Report Table of Content

ACKNOWLEDGEMENTS 3
ABSTRACT 4
CHAPTER 1 - INTRODUCTION 6
1.1 INtrOAUCHION .....viiiiiieeiee ettt et e et e e ette e e tb e e e e e e e saaeessseeesnseeennns 6
1.2 What 1S Brand?.........ccueeoiiiiiiie ettt e 7
1.3 Brand POSTHONING. .......oeiuiiiiieiieiie ettt ettt ettt et 9
1.4 Brand LOYalty .....cc.cooiieiiieiiee ettt ettt 10
1.5 Consumer Learning.........ccueeeerueenieriiniieieeiesieeteetenee ettt sttt 12
1.6 Consumer Durable INAUSEIY .......ccoriiriiiiiiiiiieieeece e 14
1.7 Consumer Durable Industry Market OVErvIeW...........cceevverieerieeniienieeieenereennenn 16
1.8 Consumer Durable Industry Market Opportunity...........cccoeeeeecveecieeneeenreenvennnen. 18
CHAPTER 2 - SIGNIFICANCE, OBJECTIVES AND SCOPE OF THE STUDY 20
2.1 Statement of Problem...........cccooiiiiiiiiiiiii e 20
2.2 SCOPE OF the StUAY ...veeeiiieiiie e e s 21
2.3 ObJectiVe OF STUAY ...eeueiiieiieieiieeee et 22
2.4 Limitation Of StUAY ...cccvieiiiieiiieceeee e e s 23
2.5 Significance of the StUAY.......ccccviiviiiiiiiiiec e 24
CHAPTER 3 - THEORETICAL PERSPECTIVE 27
3.1 INErOAUCTION ...ttt st es 27
3.2 HiStory Of Branding.........cccuveeeiiieiiieeiiieeiee ettt n 29
3.3 Purpose of Branding .........cccooccvieeiiieoiiiieiie et 31
3.4 Brand POSTHONING. ........eieiiiieiiieeriieeiee et et et e e eeeteeeeaeeeeseeesaeeesnseeennsee s 32
3.5 Factors Influencing Brand PoSitioning ...........ccceeevveeiiieeciieeeieeciie e 34
3.6 Brand LOyalty .....cccueiieiiiiiiie ettt s 42
3.8 Purchase INtention. .......coueiiiiiiiiiiiiiiieie e 44
3.9 LIterature REVIEW......c.cooiiiiiiiiiiiiieeeee et 45
CHAPTER 4 - RESEARCH METHODOLOGY AND PROCEDURE OF WORK 47
4.1 Research DESIZN.......ccciiiiiiiieeiiieciiee ettt et e e ve e e e e e taeeeaeeessseeennsee s 47
SAMPLE SIZE ..ottt ettt st ettt 47
4.2 Tools for data ColleCtion ............coueiiiieiiiiiieniiee e 48
CHAPTER 5 - ANALYSIS OF DATA 49


http://readymadeproject.com/FullProjectDetail?id=519
https://www.readymadeproject.com/QuickPay?id=519&type=mba
https://www.readymadeproject.com/
mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com

CHAPTER 6 — FINDINGS, SUGGESTION AND CONCLUSION 64

0.1 FINAING ..ottt ettt ettt et e eabeestaeesbeensaeensees 64
0.2 SUZEESTION .....vieiieiiiieiieeieeiee et et e et esetesbeesteeebeessaeebeesseeesseesseesnseensseasseesssesnsees 67
6.3 CONCIUSION ... eeiie ettt e et e et e e et e e e teeeetaeesateeeeaseeeenseeesaseeenareeas 69
ANNEXURES 70
RETCICICES ... ettt et e e et e e e e e e sareeeearee s 70

o B R N N

INEEOAUCTION ..ttt ettt ettt e sae e 3
Statement Of ProbIEM .......couiiiiiiiiii e 4
ODbJectiVESs OF STUAY ...coviiiiriiiiiie e 5
Research MethodOlOgY ........ooviiiiiiiieie et 6
Project Analysis Plan:..........cooioiiiiiiiiieee e 7
. Limitation 0f the STUAY: ...cceeiiieiieeiieieee et et 7
. CRAPLET DIESIZN: c.ueiiiiieiieeiieeiie ettt ettt e et e et e st e et eesbe e seeenseeseaesseesaeensaessseenseensns 8
. LItErature REVIEW: .....coiuiiiiiiieiiieie ettt ettt 9
c REIETEICES: ..ttt e 9

¢=a% Readymade
Project

Please contact R. M. Solution. & +91-9920329254, & +91-22-28550428

> : info@readymadeproject.com or ajprofessionals@gmail.com

#r https://www.readymadeproject.com

** This is readymade project, for new unique, plagiarism free project order please visit
https://www.readymadeproject.com/TrainingAndDevelopment

2/2


mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com
https://www.readymadeproject.com/
https://www.readymadeproject.com/TrainingAndDevelopment

