
1/2 
 

 

Project ID  : CCC 

Project Name  : Radio as a promotional tool an exploratory study 

Project Type  : Marketing 

Project Link  : https://www.readymadeproject.com/FullProjectDetail?id=249  

  : https://www.readymadeproject.com/QuickPay?id=249&type=mba 

 

Project Report Table of Content 

 

ABSTRACT ............................................................................................................................... 2 

CHAPTER 1- INTRODUCTION .............................................................................................. 4 

1.1 Background ...................................................................................................................... 4 

1.2 Review of literature.......................................................................................................... 9 

1.3 STATEMENT OF THE PROBLEM ............................................................................. 13 

1.4 OBJECTIVES OF THE STUDY .............................................................................. 14 

1.5 SCOPE OF THE STUDY ......................................................................................... 14 

1.6 METHODOLOGY .................................................................................................... 14 

1.7 LIMITATIONS ......................................................................................................... 16 

1.8 CHAPTER SCHEME ............................................................................................... 17 

CHAPTER 2 - ORGANIZATIONAL PROFILE .................................................................... 18 

2.1  HISTORY OF THE ORGANISATION .................................................................. 18 

2.3  ORGANIZATIONAL STRUCTURE ....................................................................... 24 

2.4  PROGRAMMING PROFILE AND MARKET POTENTIAL ................................. 25 

2.5   COMPETITIVE STRENGTH OF THE COMPANY ................................................. 29 

2.6  FUTURE PLANS ...................................................................................................... 31 

2.7  DESCRIPTION OF VARIOUS FUNCTIONAL AREAS ...................................... 31 

CHAPTER-3 - MICRO-MACRO ECONOMIC ANALYSIS ................................................ 33 

3.1 Global Scenario of Radio Industry: ............................................................................... 33 

3.2 Indian scenario of radio industry: .................................................................................. 35 

CHAPTER-5 – FINDING AND CONCLUSION ................................................................... 46 

5.1 FINDING ....................................................................................................................... 46 

5.2 CONCLUSION .............................................................................................................. 47 

https://www.readymadeproject.com  

info@readymadeproject.com 

ajprofessionals@gmail.com 

+91-9920329254, 022-285504228 

 

https://www.readymadeproject.com/FullProjectDetail?id=249
https://www.readymadeproject.com/
mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com


2/2 
 

5.3 Recommendations .......................................................................................................... 48 

CHAPTER-6 – BIBLIOGRAPHY .......................................................................................... 49 

APPENDIX: QUESTIONNAIRE ........................................................................................... 50 

 

 

 

Project Synopsis Table of Content 

 

 

Abstract ............................................................................................................................... 3 

Problem Statement .............................................................................................................. 4 

Objective ............................................................................................................................. 5 

Research Methodology ....................................................................................................... 5 

Project analysis plan ........................................................................................................... 6 

Limitation ........................................................................................................................... 6 

Chapter Design ................................................................................................................... 6 

 

 

 

 

 

Please contact R. M. Solution.  +91-9920329254,  +91-22-28550428 

 : info@readymadeproject.com or ajprofessionals@gmail.com  

 https://www.readymadeproject.com  

 

** This is readymade project, for new unique, plagiarism free project order please visit 

https://www.readymadeproject.com/TrainingAndDevelopment  

mailto:info@readymadeproject.com
mailto:ajprofessionals@gmail.com
https://www.readymadeproject.com/
https://www.readymadeproject.com/TrainingAndDevelopment

